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Disclaimer 

This report has been written to provide a guide for video squeeze pages and the results shown are 

individual to my tests. In no way or form am I saying you will have the same results. Every effort has 

been made to make this report as complete and accurate as possible. However, there may be mistakes 

in typography or content and your personal results will most likely vary. My biggest recommendation is 

TEST and find out what’s best for YOU. 

The purpose of this report is to educate. The author and publisher does not warrant that the 

information contained in this report is fully complete and shall not be responsible for any errors or 

omissions. The author and publisher shall have neither liability nor responsibility to any person or entity 

with respect to any loss or damage caused or alleged to be caused directly or indirectly by this report. 
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The Test Pages 

I tested the 3 most common layouts I’ve seen being used online for a PPC opt in campaign video squeeze 

pages I created in April 

I assigned the names to the pages based on who I saw using them not for any other reason.  

So the 3 video squeeze pages are: 

 

The Kern Video Squeeze: 

 

Very basic page with just the video and a opt in form to the right 
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The Deiss Video Squeeze 

This is more elaborate and it follows some of Ryan’s recommendations for a good PPC landing page 
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The No Video - Video Squeeze Page: 

This actually isn’t a video squeeze because you don’t get to see any video until after opting in. 

 

        FAKE VIDEO 
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RESULTS 

 

Kern Video Squeeze   12.3% opt in rate 

Ryan Deiss Squeeze   15.4% opt in rate 

Fake Video Squeeze     6.3% opt in rate 

 

Originally I was only going to do the Kern style squeeze page and even though it converted 

pretty well I would have left an additional 20% - 25% opt ins on the table thus increasing my 

cost per lead. 

Yes I know the conversion rate is low, but this was a “Make Money Online” offer presented to 

“job search” traffic.  

 

Conclusion : ALWAYS TEST! 

 

Tool used to do the split test: Affiliate Prophet  

Affiliate Prophet is a great tool very easy to use, shows you keywords and referring URLs and if you get 

the PRO version you also have heat maps, multivariant testing and some other cool features.  
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